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PLACE DE LA CONCORDE, PARIS 



Opinions on City Planning by 
Men of Affairs 



By EDWIN F. M AND EL 

AS EVERYBODY knows, advertising is one 
of the most important items in the makeup 
of modern business success. It is not 
enough in these days for a company to produce a 
superior article to insure for that company a suc- 
cessful career. The article must be sold, and to 
be sold it must be known to the consumer as an 
article of merit. To make it known and force 
its recognition advertising is necessary. 

By far the best of all advertising for a product 
is that contained in solid public opinion, such as 
has been established for a few commercial prod- 
ucts in the United States through many years of 
use. Let any article of merchandise become gen- 
erally known as deserving public favor and the 



people will almost automatically give it their 
favor. 

How close is the analogy between the adver- 
tising of a commercial product and the adver- 
tising of a city ! Like an individual, a good name 
is more to be prized by a city than is great riches. 
Give a city a good name, and particularly a com- 
mercial city like Chicago, and riches will be 
given unto that city and prosperity to its people. 

Chicago is really a wonderfully large business 
enterprise Its people, like stockholders in any 
business enterprise, are interested in having their 
magnificent business establishment of ten thou- 
sand smokestacks properly advertised before the 
world. The people of Chicago know they deserve 
the good opinion of the nation and of other 
nations. They want the merits of Chicago driven 
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home in other cities of America, and impressed 
upon the peoples of foreign lands. That can be 
done only through advertising. 

As a business -enterprise operating on a scale 
in many things unrivalled anywhere on earth, 
Chicago offers her products in faraway markets. 
As is known, the public prefers making purchases 
in business establishments whose owners and 
managers are progressive in both their commer- 
cial and their civic lives. The clean and well- 
ordered city, like the immaculate and well-kept 
store, eternally gets the preference among buyers. 

Thanks to the work accomplished by the Chi- 
cago Plan Commission, as reflected in the volume 
on "Chicago's World-Wide Influence in City 
Planning," Chicago has become known as the one 
great American city intent on deserving the 
world's patronage through cleanliness, conven- 
ience and good order. Business men know that 
high-class, merchandise can be found most cer- 
tainly in properly arranged and economically con- ^ 
ducted factories. It is the same with cities. 
Therefore it is apparent that the efforts of the 
Chicago Plan Commission, which have gained for 
Chicago so much favorable advertising in all the 
United States and in so many foreign cities, are 
surely adding to the present and insuring the 
future commercial and industrial welfare of our 
city. 
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By WALTER C. PEACOCK 

FROM the facts shown in the book recently 
published to show the city planning influ- 
ence Chicago is wielding upon an interna- 
tional scale, one major conclusion is forced upon 
the reader. That conclusion is that the City of 
Chicago has in a very few years attained a new 
position of dominance among the municipalities 
of America, and because of its successful efforts 
might well be called the "Mother of American 
Civic Inspiration.'' 

When modern commercial conditions are given 
analysis, it is not to be wondered at that other 
towns and cities in the United States should dis- 
play interest in city planning projects. The mar- 
vel is not that Chicago, as a pioneer in the work 
of making cities more effective for the increase 
and development of business "should attract the 
notice of other municipalities. The marvelous 
thing is that, starting with nothing but an ideal 



to follow and with nothing of precedent or experi- 
ence to rely upon, the business men promoting 
city planning ideas in Chicago have so soon made 
a world wide impression. Our city has won a 
new fame of unmeasured business value. 

It seems certain that all progressive cities will 
adopt city planning programmes. It seems ob- 
vious that the city which fails to engage in city 
remodeling and careful arrangement of its means 
of conducting business will soon cease to be re- 
garded as progressive. All commercial cities are 
forever hotly competing with each other, and to 
do manufacturing and distributing of products 
cheaply enough to hold its place in the contest 
each city must improve itself by creating and fol- 
lowing a proper plan for growth. 

In this situation it is instantly clear to all busi- 
ness men that the city planning work done by 
Chicago must already be forcing the attention of 
American business to the Chicago market. It 
must already be bringing orders to Chicago estab- 
lishments, for it has been convincingly shown in 
many cities that Chicago is busy in improving it- 
self. Chicago is adjusting its physical conditions 
to enable its merchants and manufacturers to 
serve the nation even better than in the past, and 
it is of tremendous value to .Chicago business 
men to have other cities know that fact. 

But this fundamental effort in behalf of com- 
mercial Chicago is only well begun. It must be 
remembered that the cities which are asking ques- 
tions on city planning today will be relying upon 
Chicago in a few years to furnish further help 
in carrying out the plans for city rebuilding which 
now are forming. Chicago will have progressed 
upon its own work, also, and will be more and 
more firmly established as the model business city 
of the country. 

All this is constructive work of the highest 
order. It operates to bring a constant flow of 
new merchants into the Chicago wholesale and 
manufacturing market, for it constantly and in 
increasing measure convinces that Chicago the 
well-planned, Chicago the city of scientific rail- 
way development, Chicago the cleanly home of 
happy and healthy workmen, is the city where 
efficiency reigns and where business economy is 
ever most intensely developed. The business value 
to our city of that deserved reputation is to be 
computed only by using figures running into mil- 
lions of dollars. 



